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Conclusion
The prevalence of weight loss attempts amongst children has increased during the last decade in all weight categories
and especially amongst boys, older children, children of Asian ethnicity and those from low income families.

Prevalence of weight loss attempts by BMI category among children (A) 8 to 12 years (B) 13-17 years
included in HSE from 1997 to 2016

Objectives Association between demographic characteristics or BMI category and

To describe trends in reported weight loss attempts attempts to lose weight
among school-aged children and to investigate its
sociodemographic determinants.

Design

We analysed data of children aged 8-17 who
participated in the Health Survey for England (HSE)
from 1997-2016 (n=34,235). This repeated cross-
sectional survey reported weight loss attempts and
sociodemographic characteristics. Body weight and
height were measured by trained interviewers and BMI
for age z-score was calculated. Multivariable logistic
regression was used to investigate the
sociodemographic determinants.

Results
 Prevalence of reported weight loss attempts increased significantly from 21.4% (1997-98) to 26.5% (2015-16).
* |ncrease was significant for boys, older children, Asian children, children from lower income households and in all

categories of BMI for age z-score.
e The associated table shows significant predictors of weight loss attempts
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